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Situation Summary

• Long-recognized desire to increase sharing of animal health information 

• Challenges persist: public & private incentives differ!

GAPS: 
1. How do producers decide on traceability systems 

to participate in?  
2. What drives producer willingness to promptly 

report suspected diseases?
Can alternative gov’t policies help?
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Empirical Methods

Fall 2018 Feeder Cattle focused Survey & Choice Experiments

 Three survey versions 
1. Cow-calf: willingness to participate in traceability systems
2. Feedlot: willingness to participate in traceability systems

3. Cow-calf: willingness to report FMD suspicions 
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Findings

Mean participations rates are 
useful “starting points” that 
reflect base producer 
preferences
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Findings

Intersections reflect private-market, participation rates given feeder cattle 
price PREMIUM for Electronic Traceability
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Findings

Intersections reflect private-market, participation rates given feeder cattle 
price DISCOUNT for No Traceability 

Key Behavioral Point: Carrots (Premiums) & Sticks (Discounts) Differ!
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Take-Home Points!
Given refined private-market understanding, gov’t policy may be 

improved. 

Technical feasibility of animal tracing is NOT SUFFICIENT for 
producer adoption!
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More information available at:

This presentation will be available in PDF format at:

http://www.agmanager.info/about/contributors/individual/tonsor.asp

Glynn T. Tonsor

Professor, Dept. of Agricultural Economics, Kansas State University

Email: gtonsor@ksu.edu Twitter: @TonsorGlynn
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Behavioral approaches to 
reducing the impact of 

livestock pests or disease 
outbreaks

This material is based upon work that is supported by the National Institute of Food and Agriculture, U.S. 
Department of Agriculture, under award number 2015-69004-23273. Any opinions, findings, conclusions, or 
recommendations expressed in this publication are those of the author(s) and do not necessarily reflect the view 
of the U.S. Department of Agriculture.
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