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Agricultural Economics

Meat Demand 
Matters! 

https://meatscience.org/publications-
resources/webinars/webinar/economic-
drivers-and-market-trends-in-meat 

See AMSA webinar for �long overview�
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https://agmanager.info/livestock-meat/meat-demand/monthly-meat-demand-monitor-survey-data
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July '24 to June '25
MDM Data

� 12% current GLP-1 users
� Male, ages 18-44, >$100K 

income

Meat Demand Impacts

 GLP-1 users have higher WTP for most protein items 
 GLP-1 users have reduced price sensitivity for most protein items



Agricultural Economics

https://www.agmanager.info/livestock-meat/meat-demand/
monthly-meat-demand-monitor-survey-data

https://www.apolloacademy.com/the-k-shaped-economy/

Meat Demand Monitor (MDM)
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Consumer Pork Demand Retail Price 
Sensitivity (Jan. 2020 to July 2025 Comparison 
of 52 U.S. Retail Markets and 6 Pork Products)

 Beef, chicken and other pork product retail prices have 
less impact than own-price in retail pork purchasing  

While cross-price effects matter, own-sector impacts 

remain MUCH more important



Meeting 
Consumers Where 

They Are



Consumption Happens at Home

At Home

86%

Away From Home

14%

At Home

73%

Away From Home

22%

At Home

84%

Away From Home

12%
4% Skipped

At Home

69%

Away From Home

14%
17% Skipped

NPB At-Home Meat Tracker
Full Year 2025

K-State Meat Demand Monitor
January 2026

Datassential Survey
January 2025

Circana
December 2024

Sources: K-State Meat Demand Monitor � Jan. 2026, Dinner; NPB At-Home Meat Tracker � 2025, Dinner; Datassential Survey � Jan. 2025, Dinner; Circana POS and consumer data ending Dec. '24

4% Skipped



16Circana, LLC  | Proprietary and confidentialCircana, LLC | Proprietary and confidential 16

Per Occasion �

Foodservice costs are 4.3x those of at-home occasions, 
with the absolute dollar gap widening

Note: Estimates based on sales and eating occasions. Averages for 12 months ending December. 
Source: Circana POS and consumer data.

Cost per Eating Occasion

$1.41 $1.61 $1.65 $1.80 $1.88 $1.94 

$6.62 $6.59
$7.17

$7.68
$8.07 $8.41 

2019 2020 2021 2022 2023 2024

Retail Foodservice

+$5.21 +$4.98 +$5.52 +$5.87 +$6.19 +$6.47



2026

How do they consume away from home? 

46%

had some or all new items 
in their last meal away from home

© 2026 Datassential. All Rights Reserved.

new foods away from home

+12 pts
From 2017



15% 14% 14%

55%
48% 54%

31%
38%

32%

2017 2021 2024

I like trying new foods, but

PREFER THEM IN FAMILIAR FORMATS

I LOVE trying new foods

I DON�T LIKE trying new foods

Consumers have bounced back to

a strong preference for familiar formats

© 2026 Datassential. All Rights Reserved.



2025

Consumers are eating more 

globally influenced foods

47%

Ate a globally influenced food beyond 

mainstream Italian, Mexican and Chinese

in the last week

© 2026 Datassential. All Rights Reserved.

+19 pts
From 2017
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Pork Usage (Once a month or more often) 
H1�25 � Total U.S. National

86% Processed Pork

69%Fresh Pork

Across the Meatcase

Bacon
Ham deli
Pork sausage
Pepperoni

Ham
Salami/prosciutto
RTE pork

Pork chops
Pork tenderloin
Pork ribs
Pork roast

Ground pork
Cut/marinated pork
Pork belly
Variety meats

Average # of Cuts Used Monthly

Source: National Pork Board At-Home Meat Tracker, H1 2025



Consumers want new, familiar 
formats and global cuisines.

B R E A K F A S T L U N C H D I N N E R

Pork

Other 
Proteins

No 
Protein

29% 14% 16%
Chicken 10%
Beef 8%
Turkey 9%

Seafood 3%
Plant-Based 4%
Other 17%

33%

Chicken 33%
Beef 21%
Turkey 13%

Seafood 9%
Plant-Based 3%
Other 7%

15%

Chicken 39%
Beef 35%
Turkey 7%

Seafood 12%
Plant-Based 2%
Other 4%

5%

48.8% of consumers eat 3+ 
snacks per day > 40% of consumers skipped 

a meal for a snack
S N A C K

Sources: National Pork Board At-Home Meat Tracker, H1 2025; 2025 Circana Snack Survey; and 2025 Datassential Omnibus





CREATIVE IN MARKET



Continue Driving Purchase at Retail 

CONSUMER MARKETING



Sources: NPB At Home Meat Tracker � 2025, Datassential � 2025;, Circana - 2024

What are the 
biggest 
opportunities to 
bring younger 
meat shoppers to 
retail and pork?

Trial happens at 
foodservice 

Reframe beyond 
traditional/

holiday occasions �
pork as an ingredient in 

global cuisine

Try New Things

Like familiar formats 

Lean into global 
flavors and give them 

new twists 

Make Familiar Better

Consumers are 
replacing meals with 

a SNACK!

Solve snacking by 
going to mini meals 
that move with them  

Size It for Snacking

No protein at breakfast

Bring them back to 
breakfast � breakfast 

for dinner

Starting the Day Right

Sources: NPB At-Home Meat Tracker, 2025; Datassential, 2025; Circana, 2024



Sarah Showalter

Email: sshowalter@pork.org

LinkedIn: linkedin.com/in/sarah-showalter


