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Hikaru Peterson      < hhp@k-state.edu> 
Hikaru Peterson is Professor and Undergraduate Program Director in the 
Department of Agricultural Economics at Kansas State University.  Her 
research area spans the entire food and agricultural supply chain, examining 
the consumers’ preferences and producers’ decisions to respond to them.  
She has been devoting her recent research efforts on the issues of 
sustainable food and agricultural systems in rural America. In particular, she 
has been actively collaborating with the Rural Grocery Initiative at Kansas 
State University, led by the Center for Engagement and Community 
Development. 
. 
 

Abstract/Summary 
Rural communities struggle to sustain core economic, nutritional, and civic 
needs as they battle economic and demographic forces of decline.  A central 
piece of the infrastructure sustaining rural regions is the small-town, 
independently-owned grocery store.  These stores are a vital piece of the 
local food system, providing a supply of fresh fruits, vegetables, dairy, 
breads, grains, and meats.  They are a cornerstone business functioning as 
an important part of the economic engine that drives rural regions of our 
country.  These stores are also important community assets, serving as 
community recruitment and retention tools and functioning as sites where 
social capital is built.  Yet, almost daily, another of these small businesses 
shuts its doors and calls it quits.  The Rural Grocery Initiative at Kansas 
State University was launched in 1997 to identify and develop models to 
sustain retail sources of food for rural Kansas citizens.  This session will 
share the Initiative’s recent research and outreach efforts and asks the 
audience to share stories about their community needs. 
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Cuba, KS—Cuba Cash
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• Cuba & Minneola
• Constantly monitored

• Actively seek out institutional 
accounts

• No room to work with local 
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• Venue for socializing
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All l  i  5 • All postal patrons in 5 count
• Distributed in June

• 1,400+ returned to date

• Questions on:• Questions on:
• Grocery shopping behavior (s

• Social capital
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Critical barriers & way

Barriers
• Operating costs/logistics
• Having necessary volume• Having necessary volume
• Local buy-in
• Limited product offering
• Competition from big box storesCompetition from big box stores
• Geographic distance
• Lack of network/communication
• Regulationsg
• Lack of local entrepreneurs
• Local buying power
• Owner burnout
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Priorities moving forward
• Education (consumers & store owners)

• Having enough volume (profitability)

• Resilient regional food system
• Lower operating costs
• Regulatory infrastructure to 

support rural economiessupport rural economies
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